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Executive Summary

The Dissemination and Communication Plan (DCP) of the EPD-Net project outlines the strategic
framework for sharing the project’s objectives, activities, and results with relevant stakeholders
at local, national, and international levels. The plan aims to maximize the visibility, reach, and
impact of the project by ensuring that all outputs are communicated effectively to target
audiences, including policymakers, academic and research communities, professional
associations, industry stakeholders, civil society organizations, and the general public.

The DCP is structured around clear objectives:

1. Awareness Raising — Increasing understanding of the importance of ecological planning
and design in disaster management and sustainable urban development.

2. Stakeholder Engagement — Actively involving key actors in the project’s learning
network, ensuring two-way communication and feedback loops.

3. Impact Maximization — Ensuring that project outcomes influence policy, practice, and
education both during and beyond the project’s lifetime.

The plan integrates a multi-channel approach, combining traditional communication methods
(conferences, printed materials, policy briefs) with digital tools (project website, social media
campaigns, webinars, online training modules). Special attention is given to the use of the EPD-
Net HUB and EPD-Assist platform as primary vehicles for dissemination, allowing for the
continuous sharing of resources and knowledge.

Key performance indicators (KPIs) have been defined to monitor the success of dissemination
activities, including audience reach, stakeholder engagement levels, media coverage, and
uptake of project outputs. Dissemination responsibilities are distributed among all partners, with
LAAA as the WP5 lead, ensuring consistency, quality, and alignment with the overall project goals.

This plan is not only a roadmap for communication during the project but also a foundation for
sustaining and expanding the EPD-Net network after the project ends, contributing to more
resilient, sustainable, and inclusive cities across Europe and beyond. The dissemination strategy
will particularly focus on embedding and promoting three core conceptual pillars of the project:
Nature Based Intelligence (NBI) for integrating ecological data and Al-driven decision-making,
Nature Cities Alliances (NCA) as a collaborative network of resilient urban communities, and
Anatolian Planning School (APS) as a culturally grounded planning philosophy. These pillars will
remain as enduring legacies of the EPD-Net initiative, continuing to inspire policy, practice, and
education long after the project’s completion.



* K %

**

*
e

| Erasmus+ ELEPD

This project it
by the Eurcpean Union

N+

1. INTRODUCTION TO DISSEMINATION PLAN

What is Dissemination?

Project dissemination refers to the process of sharing research findings, project outcomes,
knowledge, and tools developed within a project with a broader audience beyond the project
consortium. The purpose of dissemination is to ensure that the results reach the relevant
stakeholders who can benefit from or apply them in practice, policymaking, further research, or
education.

The explanation for communication should be clarified in this plan. Unlike dissemination,
communication for the project aims to inform and engage the general public and wider audiences
about the project itself. Thus, it is an integral part of dissemination plan and has a strategy to
follow which is explained in detail in section 2.2.

1.1 Key Elements of Dissemination
o Target Audience Identification

Stakeholders such as professionals, educators, policymakers, industry actors, and the general
public.

e Objectives

a) Increase awareness of the project and its outcomes.
b) Support uptake and use of project results.
c) Promote transparency and demonstrate the value of EU or public funding.

¢ Channels of Dissemination

a) Websites, newsletters, social media (Annex-1);

b)  Scientific publications, conferences, other scientific events (Annex-2);
c) Stakeholder events, seminars, discussion groups (Annex -1);

d) Learning hub, e-learning platform

e) Mailing lists

e Content to Disseminate

Reports, training materials, case studies, best practices, tools, guidelines, and research findings.
e Timing and Planning

Dissemination should begin early and continue throughout the project life cycle and beyond.
e EU Visibility Requirements

Acknowledge EU funding in all dissemination activities using logos and standard phrases.
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1.2 Dissemination within the EPD-Net Project

The EPD-Net Project is built on a strong partnership structure based on interdisciplinary
knowledge production and multi-sectoral cooperation. The consortium, which was established
with 22 partners at the beginning of the project, has reached 30 institutional partners by 2025 with
the addition of eight new associate partners. This expansion has significantly increased both
geographical coverage and dissemination capacity

The coordinator of the project, Eskisehir Technical University (ESTU), assumes the leadership role
as an internationally recognised higher education institution. The consortium includes
universities, private sector representatives, professional organisations, accreditation
associations and research institutions from European countries such as Turkey, Spain, Portugal,
Norway, Latvia, Czechia, Slovakia and Belgium. This structure is in line with the European
Commission's principles of multi-stakeholder governance and inclusiveness.

The main partners of the project include ESTU, Harran University, Istanbul Kultar University,
Ankara University, Netcad, Basarsoft, ESRI Turkey, TAPLAK, Chamber of Landscape Architects,
PREVIFORM (Portugal), AlJU (Spain), LAAA and LBTU (Latvia), SPU (Slovakia), VSB and MENDELU
(Czech Republic), NMBU (Norway). These partners are both actively involved in the work
packages and play a decisive role in the dissemination of the project outputs.

In addition to the previous organisations such as Cybertech Arge, Inovanka, Association of
Healthy Cities of Turkey, IFLA, Cukurova University, strategic institutions such as Duke University
(USA), Hacettepe University, Sakarya University, Anadolu University, Atatirk University, Ljubljana
University (Slovenia) and Zagreb University (Croatia) were included among the associate partners
in 2025. These institutions are contributing in line with the goals of dissemination, sustainability
and long-term impact.

This rich partnership structure allows the dissemination strategy to be designed in a multi-
dimensional structure by bringing together knowledge, experience and institutional capacity from
different disciplines. Thanks to these institutions from different sectors, project outputs will be
disseminated in a way that will resonate not only in academic circles but also in local
governments, private sector, professional associations and civil society.

EPD-Net does not limit its dissemination plan to communication activities, but enriches it with
participatory knowledge generation, applied learning and collaborations for policy impact. In
particular, this approach will facilitate the recognition and adoption of innovative concepts such
as Nature-Based Intelligence (NBI) and Anatolian Planning School (APS) across Europe.

1.3 Objectives of Dissemination

The dissemination objectives of the EPD-Net project are not limited to increasing the visibility of
project outputs. More broadly, they aim to ensure the adoption and institutionalisation of nature-
based and technology-enabled planning approaches at the level of education, professional
practice and public policy. In this context, the dissemination approach is built on both a content-
oriented and impact-oriented strategy.
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The first of the main objectives of dissemination is to ensure that the main outputs of the project,
namely the EPD-Assist module, training curricula, course contents and pilot applications, are
widely recognised. These tools will be made available not only to the academic world but also to
a wide range of actors such as local governments, planning offices, NGOs, private sector
representatives and policy makers.

The second objective is to introduce and adopt the project's innovative conceptual frameworks.
These frameworks include Nature-Based Intelligence (NBI), which refers to the scientific and
technological infrastructure of nature-based decision-making systems; Anatolian Planning
School (APS), which is inspired by the ancient knowledge systems of Anatolia and combines local
values with universal standards; and Nature Cities Alliances (NCA), which strengthens
international cooperation between cities around nature-based solutions. The dissemination
strategy aims to make these three concepts visible at the international level and define them as
the cornerstones of a sustainable planning culture.

The strategic approach envisages that dissemination activities will be carried out on four main
axes. The first axis is digital platforms. The project website, social media accounts, video content
and EPD-Assist platform facilitate access to information and ensure continuity. The second axis
is conferences, panels and workshops to be organised in academic and professional settings.
Such events enable experts and practitioners from different geographies to come into contact
with the project.

The third axis consists of activities targeting impact at the policy level. The policy documents,
white papers and model proposals to be prepared will be delivered to local and national public
institutions to create a long-term impact area. The fourth axis is education. The modules
developed within the scope of the project will be integrated into higher education programmes;
at the same time, the lifelong learning approach will be supported by making them available to
the public as open access.

All these activities are carried out in full compliance with the principles of equality, inclusiveness
and digital transformation of the Erasmus+ programme. In this way, EPD-Netis not just a project;
itis positioned as a harbinger of a new planning approach that is at peace with nature, equipped
with technology and people-oriented.
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2. TARGET GROUPS AND COMMUNICATION METHODS

The EPD-Net project has a comprehensive structure that brings together many disciplines such
as ecological planning, disaster resilience, nature-based solutions and artificial intelligence-
supported education systems. Therefore, dissemination activities are designed for a wide range
of stakeholder groups from different fields. The target audience of the project is defined in a wide
range from knowledge generation to policy making, from implementation to education.

2.1 Target Groups

The first and most important target group of the EPD-Net project consists of academic staff,
researchers and students working in higher education institutions. It is aimed that these groups
will directly benefit from the project outputs thanks to the course contents and open access
resources inthe EPD-Assist module. Within the scope of the project, itis planned to reach at least
500 students and university staff, and a total of 10 new and updated course contents will be
presented to this group.

The second target group is professionals working in local governments and public institutions.
For this group, information will be shared through policy documents including Nature-Based
Intelligence (NBI) approach, training seminars and guidance documents that can be accessed
through EPD-Assist. In this way, urban planning, disaster management and sustainability policies
will be supported to be based on scientific foundations.

The third group includes professional organisations, accreditation associations and civil society
organisations. It is aimed to establish a two-way interaction with these groups through
manifestos, webinars and workshops developed within the framework of the Anatolian Planning
School (APS). At the same time, the project outputs will be disseminated in line with professional
standards.

The fourth target group is private sector representatives, especially software, mapping, planning
and consultancy firms. The tools and software developed with private sector partners such as
Netcad, Basarsoft and ESRI aim to directly contribute to the technical capacity of these groups.
At the same time, the private sector is expected to benefit from digital training systems such as
EPD-Assist to improve the quality of its workforce.

The fifth group is disadvantaged individuals and communities experiencing inequality of
opportunity based on social inclusion. Within the scope of the project, inclusive training
materials, multilingual content, facilitating visual narratives and guidance mechanisms were
developed for this special group of at least 150 people. Within this group, people with disabilities,
people with health problems, people with economic and geographical barriers were prioritised.
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2.2 Communication Strategy

The communication methods to be used to reach the target groups in the project include the
project website, social media accounts (X, Linkedln, Instagram), multilingual e-newsletters,
promotional videos, international conference presentations, pilot implementation visits, open
access publications and dissemination panels. In addition, digital content developed on the EPD-
Assist platform and NBI-APS based workshop outputs are also planned as tools to create both
widespread and in-depth impact.

The communication strategy of the project follows three circles by using different mediums. The
first circle focuses on the internal communication of the team. ClickUp Project Management
System is used for scheduling, tracking, reporting, file-sharing, and communication. Monthly WP-
level meetings and regular Steering Committee reviews are organized. Meeting minutes, task
assignments, sub-WP plans, and internal reports stored in PMS are used for documentation.

The second circle widens to outer participants of the project. External communication includes
stakeholder engagements. Continuous interaction through surveys, focus groups, and interviews
are planned to convey. The results and reports will be updated through website, social media,
and newsletters.

The third and widest circle will be explained as Social Media Communication Strategy below. This
circle focuses on to maximise engagement and visibility; the project will adopt a proactive and
multi-platform social media strategy.

An open, participatory, inclusive and visual-based approach has been adopted as the language
of communication, and technical information has been simplified and aimed to reach large
segments of society. All these methods aim not only to transfer information, but also to
interactive learning and the production of permanent awareness.
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2.3 Social Media Management

Because the widest interaction is carried out through social media platforms, social media of the
EPD-Net Project needs to be managed more attentive and effective. For this purpose, a social
media team has been established with researchers from Eskisehir Technical University and
Cukurova University team in the background, under the professional consultancy of a publicity
company, and the preparation of general posts related to the project is undertaken by this team.

Social media activities are carried out within the framework of regular coordination between the
work package responsible organisations LAAA and AlJU, the project coordinator and the Steering
Committee. Each shared post is forwarded to all project staff via WhatsApp project group, and
each partner is encouraged to re-share it on their own corporate and personal accounts. In the
use of hashtags, fixed tags that will strengthen the project identity and increase its visibility have
been determined and these tags are used in all posts. Each partner is expected to produce
original social media content reflecting its own activities related to the project and to use the
project logo, fixed hashtags and expressions referring to EU support.

The main objective isto promote the EPD-Net project at national and international level, to ensure
the dissemination of the project outputs and to raise awareness among the target audiences, to
ensure that the knowledge, experience and achievements obtained during the project are visible
both on an academic and social scale. Target audiences include universities, researchers,
students, local governments, urban planners, disaster management experts, policy makers,
public institutions, non-governmental organisations, professional associations, relevant
professional networks and the general public.
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Instagram, Facebook, LinkedIn and X (Twitter) platforms will be used daily or every other day in
video or regular post format, simultaneously on all platforms. It is aimed to publish 2 posts per
week per platform. YouTube will be used only for training modules, project presentation films,
event recordings and long format videos. QR codes were published to easy access to social
media accounts and the website.

The project website will be the main centre where all social media content will be archived for the
users and detailed information will be provided. Additionally, in case of any technical problems,
ClickUp is used for storing all mediums produced as dissemination materials. The posts will
consist of project promotional videos and informative posts, event, workshop, meeting and field
work announcements, awareness content on ecological planning, nature-based solutions and
disaster management, project outputs, reports, training modules, success stories, content
highlighting the contributions of partner organisations and thematic posts for national and
international special days.

All content was/will be prepared multi-lingually, English is the main language for all the posts
(Annex-3). Since there are partners from different countries and they all have responsibility to
participate the dissemination; related languages will be used to approach local audience. Clear
and eye-catching headings will be used, visual identity and design language will be kept in line
with the EPD-Net project concept, videos and visuals will be designed to strengthen the project
theme, and a professional but accessible style will be adopted.

Social media accounts of project stakeholders will be cross-posted, relevant institutions, experts
and projects will be tagged, visibility will be increased with national and international hashtags
(#EPDNet, etc.), and instant sharing and live broadcasting opportunities will be utilised during
events. With this strategy, it is aimed to ensure a continuous, consistent and target-oriented
digital visibility throughout the project.

Time management for social media has been determined in 3 main phases. Phase 1 starts from
month 1 and continues until month 6. This phase involves awareness building, partner
introductions, and early research updates. Phase 2 includes months 7 to 18, by adding to the first
stage and focuses on deep engagement, training previews, pilot testing invitations, and regular
webinars. Phase 3 covers month 19 to 36, and aims to showcase results, share success stories,
organize the final conference, and build long-term alliances.
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3. DISSEMINATION TOOLS AND ACTIVITY CALENDAR

The dissemination process of the EPD-Net project has been planned both to ensure the visibility
of the project outputs and to effectively deliver these outputs to the target audiences. In this
process, a wide range of tools will be used, from digital platforms to face-to-face events.
Dissemination activities will be carried out in parallel with the timetable determined in the
project calendar and will be monitored with measurable indicators.

3.1 Dissemination Tools

EPD-Net project, the dissemination tools of the EPD-Net Project are grouped into four main

categories:

Category Tools Aim Target Output
Project website, social media Rapid access to large .

Digital (X, LinkedIn, Facebook, audiences, Target of reaching 1010

. . - people, inclusive

Communication Instagram), e-bulletins, multilingual content ..

. . . communication
promotional videos sharing
Open access reports,

Publications scientific papers, policy Academlc and policy 5 new courses, 1 new
documents, APS and NBC impact programme
manifestos

. t t/staff
Conferences, workshops, Knowledge sharing o SiueY

§ents anels, pilot site visits and networkin oo e
P /P g disadvantaged people
EPD-Assist LMS, guidance Capacity building 5 updated courses, 2

Training Modules documents, video lessons,  and sustainable updated study

interactive content learning programmes

3.2 Dissemination Materials and Guidelines

The goal of the Erasmus+-funded EPD-NET project is to create a cutting-edge learning network
with an emphasis on ecological planning and catastrophe resilience. Establishing a powerful and
unified visual identity is crucial to this endeavour in order to effectively communicate and
distribute project results. To improve the project's visibility and impact across several platforms,
there are guidelines describe the visual rules that will guarantee uniformity, clarity, and alignment
with its goals.

To start with the explanation of the EPD-Net project logo is necessary. This logo successfully
combines the essential components of safety, technology, and resilience to symbolize the EPD-
Net project. The tilted building and position pin draw attention to risk assessment and spatial
analysis, which are essential components of the project, while the shield represents safety and
preparedness for emergencies. While the green "Net" represents sustainability, innovation, and
digital connectivity, the gray "EPD" emphasizes professionalism and dependability. Furthermore,
the project's proactive approach is shown by the way the visual components transcend the
shield, showing that its influence extends beyond established borders and into larger urban and

11
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environmental planning initiatives. This design offers a distinct and pertinent visual identity while
being in line with the goals and parameters of the project. This logo designed to use in every
dissemination material.

El EPD

Apart from EPD-Net logo, Erasmus + logo should be used as the programme as well. EU Emblem
and EC Logo should be used according to the target group of the material. European Union Logo
should be used at dissemination materials for wide audience/ citizens. European Emblem should
be used at dissemination materials for stakeholders and more specific/ specialised audiences.

E rasSmMuUS+  Funded by European Union Compesion

While using these logos, EU visual guidelines should be followed for outcomes and dissemination
materials. Ec Square Sans Pro must be used when the layout complies with the European
Commission's charter. Roboto is recommended when the layout does not adhere to the
European Commission's charter. One potential substitute is the typeface Arial. Serif fonts should
be avoided.

Since the EPD-Net project targets a wide range of audiences, colour choice for the dissemination
materials will be used to appealing on the situation. Every dissemination activity should be
announced to team members. The wider audience materials should be posted on social media
platforms. The templates for the social media materials should be used to follow the visual
guidelines and posted according to the dissemination calendar. (Annex-1 and Annex-3)

As the scientific dissemination materials, every publication should acknowledge the EU support
and EPD-Net projectin full name. Oral scientific presentations should follow the visual guidelines
mentioned above.

Since it was important for team members to pay attention to all these requirements, a detailed
presentation was given by Basak Siklar at the start of the project (March 18, 2025), and the
presentation material was shared on ClickUp (Annex-4).

3.3 Association with Pl Monitoring

The table below shows the main activities directly related to dissemination according to the
timeline revised in QAP and ClickUp updates:

12
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. Responsible . L.
Date Activity/ Event Dissemination Method
Partner(s)

HU, All partners and Press release, social media

March 2025 Project kick-off meeting (E1.1)
stakeholders announcement

Project website and social
June 2025 media accounts setting (D5.1, ESTU, LAAA
MS12)

Social media
announcements

Intra-consortium
LAAA, ESTU presentation, online
broadcast

September Preparation of dissemination
2025 plan (D5.2)

Intra-consortium
September WP1 Workshop (Czech

. HU, All partners presentation, social media
2025 Republic) (E1.2)
announcement
Intra-consortium
November . MENDELU, All . . .
WP2 Workshop (Slovakia) (E2.1) presentation, social media
2025 partners
announcement
. . MENDELU, All . .
December 1. Annual evaluation meeting Online broadcast, video
partners and
2025 (E2.2) summary
stakeholders

May 2026  WP3 Workshop (Portugal) (E3.1) IKU, All Partners Regional media, field report

Website and social media
August 2026 accounts of the project reach ESTU, LAAA
numbers (PI9- mid term)

Intra-consortium
presentation

September . Social media campaign,
WP4 Workshop (Spain) (E4.1)  CTLA, All Partners . . .
2026 video interviews

December 2. Annual evaluation meeting LAAA, All partners Online broadcast, video

2026 (E5.1) and stakeholders summary

September WP5 & WP6 Workshop (Latvia) Social media campaign,
AU, All Partners . . .

2027 (E6.1) video interviews

December 3. Annual evaluation meeting AU, All partners and Online broadcast, video

2027 (E6.2) stakeholders summary
January International closing AU, All partners and Press conference,
2028 conference (E6.3) stakeholders academic publication

13
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. Responsible . L.
Date Activity/ Event Dissemination Method
Partner(s)

Sustainable Model Workshop

January . AU, All partners and Press conference,
and Panel Online Workshop and . o

2028 stakeholders academic publication
Panel (E6.4)

February ) . .. Open access publication,
Final project report (T5.4, MS13) ESTU, LAAA, UCTEA . .

2028 infographic report
Website and social media .

February ) Intra-consortium
accounts of the project reach ESTU, LAAA ]

2028 presentation

numbers (PI9-long term)

3.3 Output Quality Criteria

In accordance with the Standards and Guidelines for Quality Assurance in the European Higher
Education Area (ESG 2015), the European Commission's Erasmus+ guidelines, and project-
specific requirements, the EPD-Net Project has established its quality criteria and standards. Two
levels of quality criteria are used for output production and process management:

e Managerial Quality Criteria: Financial accuracy, reporting standards, cooperation between
WPs, timely delivery, and open communication, among others.

e Academic/Contextual Quality Criteria: Digital accessibility, inclusivity, open access,
methodological consistency, scientific validity, and fit for user needs, among others.

Pls have been systematically identified as essential tools for assisting with quality assurance and
continuous improvement procedures within the framework of the EPD-Net Project. To ensure the
output qualities meet the needs to the overall set of indicators, such detailed target values added:

Reaching 1010 people (500 men, 500 women, 10 non-binary)

Reaching 150 disadvantaged people (disabled, health problems, cultural, educational, social,
geographical and economic barriers, discrimination)

Reaching 500 students/ university staff

Developing 5 new courses, 1 new study programme, 5 updated courses, 2 updated study
programmes, 1 study programme with practical placements

Founding 1 new or modernised structures/ units/ centres/ hubs, 1 new modernised lab

Addition to these targets, the dissemination plan is directly integrated with the Pls of the Project
itself. All the indicators are aimed to reach its target value during different times. Thus, they are
explained separately below.

14
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3.3.1 Performance Indicators of the EPD-Net Project

Performance Indicators are the initial performance metrics established for the project objectives
and related with work packages. There are 16 Performance Indicatiors (Pls) for the entire project.
The related Pls for the WP5 are P19, P11 PI11, PI12 and PI13.

P19 defined as website and social media accounts of the project reach numbers. The target value
of this Pl divided into two parts. For the first half of the project, 5000 monthly website visits, 15000
monthly engagements and 1000 followers aimed. For the long-term target which starts with the
2026 September 1500 monthly website visits, 20000 monthly engagements and 3000 followers
aimed to bereached. This progress is tracked and put on the agenda of the WP monthly meetings.

Pl10 is the number of news/posts shared on website and social media accounts of the project.
The target value for this Pl is to publish at least 2 posts per week throughout the project. Each
news/post shared on the website and social media are tracked, listed and stored in relevant
folders at Mega, saved along with the date it is posted.

Pl11 is the number of emails sent to deliver dissemination materials such as brochures, flyers,
newsletters, posters. The target for this Pl is 4 per month and to 1000 different stakeholders. To
achieve this, asking partners to prepare mailing lists for different types of stakeholders in their
countries, and asking them to prepare an email plan can be organized. Afterwards, collecting
detailed information from each partner institution monthly to track the indicator should be
performed.

P12 is the number of conference presentations. The total number of oral and poster
presentations by the project partners acknowledging the project is 25. You can ask partners to
prepare mailing lists for different types of stakeholders in their countries and ask them to prepare
an email plan. Afterwards, please collect detailed information from each partner institution
monthly to track the indicator. Project-related proceedings should include ‘Acknowledgement’
sections referring to the project name and number thus partners should be informed about this
while they plan their share of the relevant proceeding information into shared lists timely and
properly.

PL.13 is the number of publications which is targeted 25 as well including articles, books, book
chapters, technical notes, proceedings, etc.
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4. ROLES AND RESPONSIBILITIES

The effective implementation of dissemination activities is based on the responsibilities of each
stakeholder within the consortium, defined according to their area of expertise and role in the
work packages. All partners will undertake dissemination tasks that willincrease the visibility and

impact of EPD-Net both project-wide and in their own countries and regions. In the table below,

the main responsibilities of the 30 stakeholders in the dissemination and where the NBI-NCA-APS

conceptual frameworks will be emphasised are indicated:

No Institution

ESTU - Eskisehir
1 Technical University
(Coordinator)

5 HU - Harran
University

3 IKU - istanbul Kltr
University

4 BS - Basarsoft Bilgi

Teknolojileri AS

5 ESRITuarkiye

6 TAPLAK

CTLA - Peyzaj
Mimarlari Odasi

8 PF-Previform

Country Dissemination Task

TR

TR

TR

TR

TR

TR

TR

PT

Overall dissemination strategy coordination, project
website management, media relations, NBI-APS-NCA tasks

Local and regional academic dissemination, rural planning
themed events, scientific publication, social media
activities, increasing national-international Vvisibility,
student workshops.

Studentworkshops, urbanism-themed panels, social media
content production, scientific publications, social media
activities, increasing national-international visibility

Map-based visualisation, EPD-Assist technical support, NBI
tasks, scientific publication, social media activities,
increasing national-international visibility

GIS-based dissemination, software and technical demo
activities, social media activities, increasing national-
international visibility

Accreditation-oriented information seminars, promotion of
professional standards, scientific publications, social
media activities, increasing national-international visibility

Dissemination within professional organisations,
information among members, professional publications,
social media activities, increasing national-international
visibility

WP3 workshop organisation, social media activities,
increasing international visibility
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No Institution Country Dissemination Task

Dissemination of WP4 outputs, communication with
9 AlUU ES industry, social media activities, increasing international
visibility

Dissemination plan leadership (WP5), professional
10 LAAA LV publication, social media activities, increasing international
visibility

Localisation of training modules, regional dissemination
11 LBTU LV activities, scientific publication, social media activities,
increasing international visibility

Scientific publications, social media activities, increasing
international visibility

12 SPU SK

Post-disaster urban planning seminars, scientific
13 VSB (074 publications, social media activities, increasing
international visibility

Agriculture and ecology-based activities, professional
14 MENDELU Cz publications, social media activities, increasing
international visibility

Promotion of common course contents, scientific
15 Ankara University TR publications, social media activities, increasing national-
international visibility

Scientific publication, social media activities, increasing
16 NMBU NO international visibility, establishing institutional relations
with IFLA

Software integration and technical demo events,
17 NC - Netcad TR professional publication, social media activities, increasing
national-international visibility

18 Cybertech Arge TR Digital security and infrastructure dissemination activities

Innovative product and service promotion, local

19 Inovanka TR . I
entrepreneurship activities
Project promotion among local governments,
20 Turkey Healthy Cities R dissemination through municipal networks, responsible
Association organisation under NCA, social media activities, increasing

national-international visibility
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No Institution Country Dissemination Task

Promotion and networking at international professional
21 IFLA FR organisation level, professional publication, social media
activities, increasing international visibility

Dissemination of training modules, social media activities,
22 Cukurova University TR scientific  publications, increasing national and
international visibility

International academic visibility, research collaborations,
23 Duke University us guidance on ECHO model, social media activities, scientific
publication

Local activities focused on disaster management, social
24 Sakarya University TR media activities, scientific publications, increasing national
and international visibility

Workshops on the relationship between health and
. . disaster, guidance on ECHO model, scientific publication,
25 Hacettepe University TR . . . . . . . .
social media activities, increasing national-international
visibility

Dissemination of open access educational contents, social
26 Anadolu University TR media activities, scientific publication, increasing national-
international visibility

. ) . Seminars on rural and urban landscape planning, scientific
27 Atatlrk University TR L [ . . . . o
publication, increasing national-international visibility

o . . Social media activities, increasing international visibility,
28 Ljubljana University Sl y o
scientific publication

Social media activities, increasing international visibility,

29 Zagreb University HR o .
scientific publication

ESTUTTOA.S.
30 (affiliated TR
organisation)

Commercialisation and intellectual property rights
information events
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5. DISSEMINATION IMPACT MEASUREMENT AND
MONITORING MECHANISM

In order to carry out dissemination activities effectively in the EPD-Net project, a simple, feasible
and regular feedback monitoring mechanism is envisaged. This mechanism is structured to
include the monitoring of both quantitative indicators and qualitative data.

1. Regular Data Collection: Each partner will submit basic data on the dissemination activities
under its responsibility, such as the number of participants, access data, number of materials
published, social media interactions, etc. to the project coordinator on a half-year basis. These
data will be collected through a simple partner monitoring form.

2. Monitoring of Indicators (Pls): Performance indicators in the dissemination plan (number of
new/updated courses, total number of people reached, access to disadvantaged groups, etc.)
will be monitored in line with the activity periods in the project timeline. At the end of each year,
the actual values will be compared with the planned targets.

3. Qualitative Evaluation: The perceived usefulness, feasibility and widespread impact of
project activities will be assessed through participant surveys, short feedback forms and focus
group discussions. This method will be used especially to measure the level of understanding and
adoption of NBC and APS concepts.

4. Annual Monitoring Report: The quantitative and qualitative data collected will be summarised
at the end of each year as ‘Dissemination Activities Monitoring Report’ and will be shared at the
consortium meetings. These reports will be the main reference for the necessary strategy updates
in the later stages of the project.

5. Simple Visualisation: At the end of each year, dissemination data will be visualised with
infographics and short summary tables and shared on the project website. In this way, both
internal stakeholders and the public will be able to easily follow the project impacts.
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6. SUSTAINABILITY AND POST-EXTENSION IMPACT

The dissemination strategy of the EPD-Net project aims to ensure that the results achieved during
the project remain visible, accessible and effective after the end of the project. For this purpose,
the sustainability dimension is designed to cover not only technical outputs but also the
continuity of institutional collaborations, conceptual frameworks and learning networks.

1. EP Continuity of D-Assist Platform: EPD-Assist, developed within the scope of the project,
will continue to be used as open access at the end of the project. Partner universities and
professional organisations will periodically undertake content updates of the platform; additional
modules, new courses and case studies will be added to keep the platform alive.

2. Institutionalisation of NBl, NCA and APS: The concepts of Nature-Based Intelligence (NBI),
Nature Cities Alliances and Anatolian Planning School (APS) will continue to be promoted in both
academic and professional circles after the project.

e NBI will be used as a reference approach in the field of nature-based solutions and
artificial intelligence-based decision support systems and will be integrated into relevant
training programmes.

e NCA s an international co-operation network that strengthens the planning, design and
management processes of cities with nature-based solutions. It supports knowledge
sharing between cities, academia, private sector and civil society; aims to transform the
principles of sustainability, resilience and ecological integrity into common standards.

e APSwill be structured as a ‘learning community’ pursuing a planning vision that combines
local values with universal standards. In this context, the ECHO model will be utilised.

3. Continuation of the Partnership Network: The international network of 30 stakeholders
created during the project will continue as the ‘EPD-Net Alliance’ at the end of the project and will
share updates through at least one online meeting per year. This network will be the basis for new
EU projects, local initiatives and bilateral co-operation.

4. Open Access Publications and Materials: Reports, guides, video lessons and infographics
produced within the scope of the project will be archived on the project online data storage and
reflected in website and will remain open to free access after the project ends. In this context, all
project promotionalvideos and training videos will be available on YouTube channel. The training
videos will be available in the languages of the project partners. In this way, both academic and
professional users will be able to benefit from the content in the post-project period.

5. Policy Impact and Implementation: The policy documents, white papers and local
government guides developed during the project will be shared with relevant ministries,
municipalities and international professional organisations, aiming at long-term policy impact.
NCA and APS approaches will be proposed as applicable models in local and regional planning
processes.

20



Erasmus+ EEPD

This
by the

In the short term; as a result of the project, there will be an impact on the availability and quality
of educational content. Stakeholder information exchange and interest in improving policy
planning objectives in the areas of climate change and spatial planning.

In the long term; improved understanding of stakeholders, municipalities, entrepreneurs and
residents about decision-making processes in design-based solutions that, while respecting
climate risks, can be predicted using appropriate forecasting tools for a more resilient and
sustainable future.

6. Monitoring and Feedback Mechanism: For two years after the end of the project, the use and
impact of the project outputs will be evaluated by WP5 responsible persons once a year and a
short ‘Effective Use Report’ will be prepared and shared with the consortium members.
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7. RESULTS

The EPD-Net Dissemination Plan presents a holistic approach that aims to ensure that the
knowledge, tools and methods produced by the project are not only limited to the duration of the
project but also accessible, applicable and effective in the long term. The plan was shaped with
the contribution of 30 stakeholders from different disciplines and sectors and is based on a multi-
layered communication and impact strategy covering a wide range of audiences from academia
to local governments, private sector to civil society.

Digital platforms, training modules, field practices and open access publications developed
within the scope of the project will ensure easy access to information for target audiences,
capacity building and adoption of sustainable practices. Through regular monitoring and
evaluation mechanisms, the effectiveness of dissemination activities will be measured, and
strategic improvements will be made when necessary.

Through this plan, EPD-Net will not only increase the visibility of the project outputs but also
contribute to the international dissemination of the vision of disaster-resilient, sustainable and
nature-compatible cities. This vision will continue to be strengthened through collaborations,
institutional networks and learning communities that will continue after the end of the project.
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Annex-1: EPD-Net Socail Media Editorial Plan

Editorial Plan EPD-NET Social Media 2025

Date Responsible (person and Status Link to publication f y
organization)
Post/Reel Twitter Web page
Mon 01.09.25
Tue 02.09.25
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Tue 09.09.25
Wed 10.09.25
Thu 11.09.25
Fri 12.09.25

Mon 15.09.25
Tue 16.09.25
Wed 17.09.25
Thu 18.09.25

Fri 19.09.25

Mon 22.09.25
Tue 23.09.25
Wed 24.09.25
Thu 25.09.25
Fri 26.09.25
Mon 29.09.25
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Annex-1: EPD-Net Socail Media Editorial Plan Explamle (August-2025)
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Annex 02-WP5-EPD-NET- Scientific publicity

EPD-NET Scientific Publicity 2025

Responsible
AUTHORS Status PARTNER for Link to publication / DOI Web of Science
submission SCOPUS (wos) Google Scholar

Fri 01.08.25 IN PROGRESS
Sat 02.08.256
Sun 03.08.25
Mon 04.08.25

Tue 05.08.25
Wed 06.08.25
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Fri 08.08.25
Sat 09.08.25 —_—
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Mon 1.08.25

Tue 12.08.25
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Thu 14.08.25

Fri 15.08.25
Sat 16.08.256
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Sat 23.08.25
Sun 24.08.25
Mon 25.08.25

Tue 26.08.25
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Thu 28.08.25
Fri 29.08.25
sat 30.08.25
Sun 31.08.25




ANNEX-4: Visual Guidelines for Outcomes and
Dissemination Materials Presentation

B EPDNet

Visual Guidelines for Outcomes and m

Dissemination Materials

The EPD-NET project, funded by Erasmus+, aims to develop an
innovative learning network focused on ecological planning and disaster
resilience. As part of this initiative, establishing a strong and cohesive
visual identity is essential for effective communication and dissemination
of project outcomes. This document outlines the visual guidelines that will
ensure consistency, clarity, and alignment with the project's objectives,

enhancing its visibility and impact across various platforms.
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This Presentation made by Basak Siklar at 18 March 2025 and shared with all team members.

ANNEX-5: Dissemination Posters

Different posters were designed to hard copy dissemination. If needed next pages can be printed
out in A4 papers and hanged out or used.



NOT RESIST

EPD-Net promotes urban systems that absorb
water naturally instead of blocking it artificially.
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CLAIMS 2,300 LIVES
IN EUROPE IN JUST
10 DAYS

A severe heatwave across Europe caused the death of 2,300
people in only 10 days. The climate crisis is no longer just an
environmental issue — it's a public health emergency.

As EPD-Net, we emphasize the urgent need for
climate-resilient urban planning and preparedness.

-Erasmus+ www.epd-net.org
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BEST DESIGNER
AGAINST
DISASTERS

EPD-Net's digital training module introduces
nature-aligned urban design as a
decision-making tool.
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NATURE SO
BETTER THAN
CONCRETE

EPD-Net maps and teaches these approaches.

It builds resistance to floods with trees, and to
heat with green space.

www.epd-net.org
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'A DISASTER-READY
CITY LIVES IN
HARMONY WITH
NATURE

EPD-Net aims to transform cities against
disaster risks through green infrastructure and
ecological planning.
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SURFACES =
DISASTER
RESILIENCE

Permeable surfaces slow water flow and reduce
flooding. EPD-Net integrates this into planning.
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ECOSYSTEM
LOSS

The loss of wetlands is not just an ecological crisis, but an
economic one.

If current trends continue, global wetland losses may cost the
world economy up to 39 trillion dollars by 2050.

EPD-Net promotes nature-based solutions to build resilience
against such ecosystem degradation.

-Erasmus+ www.epd-net.org
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”" EPD-Net

NATURE-BASED
TRANSPORT

EPD-Net supports bike and pedestrian routes
Integrated with green networks
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COOL ROOFS,
COOLER CITIES

EPD-Net promotes reflective and green roofs to
reduce heat islands
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CITIES THAT
BREATHE

EPD-Net's green corridors bring fresh air and
biodiversity deep into urban areas

-Erasmus+ W WP e T




